More Than
Moments:

In 2025, HEY Creative commissioned research to
establish a robust, region-wide evidence base for the
economic and social impact of culture across Hull and
East Yorkshire (HEY).

£101.2 million

The evidence demonstrates that
culture is a significant economic
and social asset in HEY

Culture’'s economic impact is
comparable to major industrial
sectors, while its social value
(driven largely by wellbeing
benefits) far exceeds its direct
financial footprint.
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	Despite these strengths, the report identifies structural challenges that constrain growth: Underinvestment relative to national benchmarks Arts Council England investment is ~25% lower per head than average Slower sector growth Employment and growth lag behind national sector trends Concentration of activity Workforce and enterprises clustered in a limited number of sub-sectors Participation gap Cultural engagement is below national average (88.4% vs 91%) Inequality of access Barriers linked to deprivation, rurality, disability and transport While the sector is strong, it is not yet reaching its full potential.
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	Everyone has a role to play. Later in 2026, HEY Creative will publish an action plan setting out our own contribution and how we will work with partners to deliver this change.
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